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The signature is made of two parts, the logotype and the logosymbol.  There are very specific color rules and design rules when
using the Offenbacher’s new corporate identity design.  The signature should always be used as designed, as a complete system.

Identity Design  ::  Signature Components

Logosymbol

Logotype

Complete signature



Below is the first complete color scheme for the Offenbacher’s corporate identity.  This palette was chosen among a wide variety
of color combinations because the colors are soft, yet corporate and modern.  Red by itself is a fairly strong color for a corporate
identity, it needs secondary and accent colors to reduce this intensity.  These colors were selected from a new PMS collection called
“Color Trends,” which is made of the most popular colors used for commercial printing, graphic design and the Internet today.

Identity Design  ::  Color Scheme

PMS 032C

Primary color: Pantone 032C

100 90 80 70 60 50 40 30 20 10

PMS 151C

Accent color 1: PMS 151C

100 90 80 70 60 50 40 30 20 10

Process Black

Focal point color: Black

100 90 80 70 60 50 40 30 20 10

Cool Gray 7C

Accent color 3: Cool Gray 7C

100 90 80 70 60 50 40 30 20 10

PMS187C

100 90 80 70 60 50 40 30 20 10

Secondary color: Pantone 187C

PMS 465C

Accent color 2: PMS 465C

100 90 80 70 60 50 40 30 20 10



The chart below shows that none of the colors have to be used in their full opacity.  Thousands of color variations can be
created using the same complimentary colors ranging from 0 to 100% of the same color.

Identity Design  ::  Chosen Color Scheme  ::  Complete Scheme

PMS 187C

100

PMS 187C

PMS 032C

PMS 465 C

PMS 032C

PMS 1235C

Primary colors Primary + Accent colors

PMS 465C

0

100 0

100 0

100 0



This chart shows the visual association between all colors.  Most of the text set in publications in Black.  The main focal point
color is Black all other colors work well in any combination but ideally always next to their nearest neighbor complimentary color.

Identity design  ::  Offenbacher’s Chromatic Circle

Base colors Chromatic Circle Accent Colors

Process Black

PMS 187

PMS 032

PMS 151

PMS 1235

PMS 467

Focal Point Colors



The chosen type families for the Offenbacher’s identity design is easy to read, dynamic and suitable for corporate purposes. It
contains a good number of weights although the Interstate family continues to be updated.  According to designer Tobias Frere-
Jones, he started originally with six weights and after he found that his typeface was widely used, he decided to create other
weights.  He will continue to update the font and international characters to accommodate several Latin type families. Type styles
are very similar to the color scheme and logotype of a company, they become a key component of an organization’s corporate
identity.

Interstate Light

Interstate Light Condensed

Interstate Light Compressed

Interstate Regular

Interstate Regular Condensed

Interstate Regular Compressed

Interstate Bold

Interstate Bold Condensed

Interstate Bold Compressed

Interstate Black

Interstate Black Condensed

Interstate
Interstate
Interstate

012

012

012

012

Typography :: Offenbachers Typographic family



The Offenbacher’s signature uses custom created characters based on the Futura typeface.  Below are the correct and incorrect
applications of the corporate identity.

Never Skew Never change colors

Do not use in angles Do not use individual signature elements

Do not substitute typefaces Do not use signature without products line

Typography :: Correct Signature Use


